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ainability is THE topic of the future, also at
future generaitilbas aAseometofreshei mobed chall en
, we firmly believe that sustainabl e action no
on for our economic success. By integrating e
trive for a sustainable future and fulfill our
ustainability I nsights, we give ywouwearsuisth :ii gt
s, activities and achievements to date. Dri ven
et for future generations, we carried out an
print (CCF) for the base year 20109, t he metho
mi ze in the second calculation for the year 2(
ty management, we developed our first sustaina
ty organization this year, and conducted a mat
s of the Corporate Sustainability Reporting Di
reporting. Now that we have identified the key\
refine our sustainability strategy, derive s|
ementing those, we rely on our dedicated empl
aboubeitrhgeg awfelboth the people around us and th
|l op environmentally friendly solutions, to bec
omers reduce their carbon footprints, and to
l op their full potential, we aim to create a
e, and based on reliability and strong coopera
into the numerous topics and projects that we
Soci al Af fairs, Cli mate and Environment al Pr o
Product Quality. They are a colorful selectio
ct we can have if everyone pulls in the same d
nd the entire sustainability team wish that vy
, but al so convincing that the HA Group has t
forward.
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About HA Gr

1.1 OQur Vision
1.2 Our Guiding Princi

1.3 Our Business Model
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1.1 Our 1Vi2siOoam Gui dilng3d RJuirncBiupsliensess Model

l1.bAut HA Group

The roots of our company . datQaurbaxciksimor e t han

100 years. Over all/l those decades, we have been

consistently serving ourClossetdmerthe toshomeeWeahoyvalty Santdai qamtliienui ty a
over t he wor |l ds.t aAédi ng, sletehgchurysel ves as the HAstfabmilliyt ywiftactaortsr adutri oen
successful andwmgéadba@obmpamgi yghdedack over a hundrbeudsi peass.paoumessabVtalue
HA Group has a strong iawreemsahiimpnaitruet worek gifveescuubt yt he necessary
around 1,800 dedicated efmpelxoybeielsi tiyntmogrowhtalme company.

30 countries. It is primarily dvuvue to the successf ul
corporate strategy over many years of achieving

gl obal growth predominantly through partnerships

wi t h already efxamitliymg, owmadt | vy

compani es, t hat t hicsul duwveael se and mu I tei

net work could emerge. We are proud of “owur 1,800

empl oyees wh o ar e dedi cated t o pro.vi diing our
customers around the world with expert advice and

support. Systematic expansion builds on existing
business to strengthen the | eading position of HA
Group in the global foundry market s.

Standing still meanfst fHA | i ng behind:.

Group, we combine tradition with i“nnovation., We

| earned from our founding fathers that innovation i s
the decisive driving force. Therefore, we constantly
continue to refine and i mprove our p'roduct s . and
solutions. With such strong and stable roots, we
are able to |l ook beyond the horizon as we strive to
i nnovat e, add value for our cust omer s nd. protect
the environment. We want to be the most

Further information about the CompanyEs dreilgiin\éering superior Cus

history is also available on our Corp@rraEeferred partner f or
Homepage

s
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https://www.ha-group.com/en/who-we-are/history/
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1.1 Our 1Vi2siOum Gui dilng3 PJuirncBupsliensess Model

1.Qur Guiding Principles
Our Guiding Principles alhéopasédrenpensi blugithewaSidsceuirt empooyeesion, HA

principles set out in oufuUStoadmersf, @bhdatherangdtiaktedron ateiresnalsociiret ymamy S
define the value basiwitoenwinommegntconduct vis acquisitions, new busin
employees, customers and suppliers as well as alilncreased regional and cul

ot her business partnerslnandarstaukbdnol déhmhe. st honmalpyy dacthanges di y tdleer ed eomper
addition, being a familyt ®pis¢ ness entviadintmend ails $fasrewlohgbhvengadcand EBG)I
anchored in them. Our cudndur éhps cShuassrtaadtnearbiizZzdd ylgy oiu.peEs e | iithyc |l tus i adj uasntc

stability, flat hierarchéesgl uattisen i ®ft heec osleongsiec adtfh e miba aseo coifalsua p ehtan g é 9,
communication channelaki ag@rpasat @ecdiesCiiosn ons, wi lvlal bes plcaomead negent omorper ov
and open communication. strongly at the center of i eoerutratcioornp.or altte i @ac toiuvi teir

wi thin t he HA Group aswipdrtmakfe theseuprientipl e
We see ourselves as the dHAvdlaomp mhgntwidfh & dJlraddlt i@ 6kBhgategduz2z063@and behavi

going back over a hundred year s. Our stabl e an example and spread the
owner ship structure gi ves us t he necessary company unique.
erXIbIIIty '[0 grOW thr\ A~ AN A N s I Axr a l + A n A
continuity are our most
Our empl oyees, customer s
value this reliability a Vision
We want to be the most innovative company
in delivering superior customer value and be
) the preferred partner for foundries worldwide.
Three strong pillars,
Leadership & Collaborat
Leadership complete our III
. GROUP
create the basis for our }
Market Leadership and Technology
Success Collaboration Leadership
Our goals are: it i o el oty
customer focus are the respectful and appreciative in sure that our customers
key success factors for everything we do. Our team- benefit from continuous
e long-term profitability and work is process-oriented and process improvements
Ato be a technology | eac b eiclion Womek b aiave | ke s v 1100
. . our common goals with pride ing so, we are committed
environmentally compat. and passion. to environmantal osponsi-

bility and sustainability.

Ato prowvdldes sf isresrtvi c-e an
solving competence

A § Tradition and Creative Power
t 0 m a n a- g e O u r C O m p a n y C We see ourselves as the HA family with a tradition going back over a hundred years. Our stable ownership
. gives us the Y to grow the pany. Loyalty and y are our most impor-
S Us t al N a b I y tant stability factors. Our employees, c s and partners value this reliability and security.

Code of Conduct
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1.1 Our Vision 1. 21 .GBurOuGu iBlusnign ePsrs nMo doe le s

1.3 Our Busi ness Model

Tradi.tiFooounded in 1905 (Mabagewewlkesr kedntamal HNtdt éBricensh alor pn.g ddA t Gooup has a
1909 (H¢ttenes & GerlingAl beadt mer GbeambacbanWar yem&Gmed Ht han op@raduonhai ey, a
1, 1970, we can | ook baa@aktbwMeoaed atoot hyee asyameoft ame tden eraateend coountpsa ndye o fG
company history. At the tehned HA ©GheoeupepoAsti sgclyean dduicti orspansi bl eesf oat

202 2, around 1,800 emplodyeefeisniw@r@nwopmrﬁglim@rHAEB Bo rcpoonrtaitnee notbsj exnnd vas e |
our company worl dwide ainsd adrseo dedipoatsé d| ¢ of or ma hlk e tma namge mewndt, o noearst.r o |

providing our customers aadoumanitting i we rwidl ewHARtgvoup es,

e

xpert advice and supporitnclSiyddtnegmartiisck empmaganennt and the = oc@many on oOf

buil ds on existing busirneessosur £e@s .strengt hen t he
|l eading position of HA Group in the global foundry
mar ket s. Hett Adebert us Chemische Wer k e smb H
performs its tasks within the 2gal sco af forde
Il nnovatiStbmanding still meta;misi t aldalsi m@Ardehoifndt. heat HA Gr ou| wi @346 ¢ h af filiat
HA, we combine traditionompiatni esnnoetvherwhse weoperatin as I e Y
| earned from our foundingnéaphaedenthaoti hnesation is
the decisive driving force. Therefore, we constant|l
continue to refine and OCREFr&¥dopal mad‘oaLgcet”benéndand°”‘s"’%°“§“g§/t- e the
solutions. With such st Oodsd bt hbYeof oftUd, Hffe Group Presidents. They
are able to look beyond 8he HYPP9bhedsbwetber Execupive Leadership Team,
i nnovate, add value for V&mirChcquotVoerﬂeSrsalalndced"rtortaelcslﬁ“ﬁst(mhg-' Euro)
the environment.
The company achieved two significant mi |l estones
in | ate 2017 with the inauguration of two innovation
hubs, the HA Center of Competence (CoC) and a
new | aboratory in the -Hanover regi on. H¢ettenes
Al bertus aspiress nmoos tb ei ntnhoev aw o rvlied
foundry chemistry company and fully recognizes
the importance of i nnovation as one of the key
factors for maintaining a competitive advantage.
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2.1 Commitment to Sus2a?2n@abs¢teabDealil opmegn®Or gani zaz.idonMat er.i3aSiubsyt A meabbii 8 6 B iyl iSttyr aGeaglys and Ambitions
2. Sustainability at HA Group
2.1 Commi t ment t o Sustainabl e Devel op-
me nt
We want to | eave-mont iampfFestst be second year in a row, we ach/ d a silve
printLiving and operatinganlidmy anmd @arwayhehaby rankes . top 16
does not restrict-thaturié& géhreeompiaonses evaluated by ' 2027 20722We cor -
i [ ' i ecovadis \ i
gregtest task of our tlmreesm@.ndal g mprachys t ruwe rfl|Srkapyr0 “smiaagty ecovadis
believe that sustainable action not only Dbenefits Ratd SLEtainabllity
our environment, btuer mmlesmo-makes | ong
nomi c sense. By integrating sustainability into the
core of our busi ness, we strive for a sustainabl e
future and do our part to protect our planet for fu-
ture generations.
Subscriber to the UN GI obal Compact
Step by step to morSusstuas
ity is not a sprint, but As a signalMr@l wmbalt h@ompact, HA GrldupPriisnicé @hmist to
tensive stretch is behin G|lobal Gonndpachte 17 Sustainable Devel opment Goal s
overview of the kil omet ¢
ered.
. . e Mo | 50 e
Our sustainability resul <& .
the international, inderg tidyRie \ |!ﬂl
agency EcoVadis, which i WE SUPPORT /’
ly accepted standard for st (105 [ T
sustainability performan /\/ e
. . o
egories of Environment, il ||:|§|
ness Practices and Susta

PEACE AND
JUSTICE

PROTECT THE
PLANET

LIFE BELOW

WATER 17PARTNERSHIPS

FOR THE GOALS

16
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For Sustainabie Development
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2.2 Sustainability Organization 2.3 Sustainability Strat
Al'l strategic sustainabiTlhiégdlyobaaclti Susti asnabriel idwe®8e®®mndipoataiteen | Teeyaem a sus:
by ®™HWAr Group Predshbtebhabk Submits recommendations beehhdebékrepeddgi fommRe - wit
tainability SteersnghecCotméntmoéglespecific areas ofr acitdwndaeanhdnifwgt hére deeuvrerle
steering committee for tmendeotl bbmedtusbai sabitlhi Y38k atTer@y .sustainability
ability at HA Group, and makes decisions regardwith a holistic approach

ing key sustainability mhitéPfsICFPORMEI PVt E9TakdPa®PLORL isOUNstlaiin@mligament.aty
ports the considerationObf9lsQRalaishupiaingbiddge/crdsshbi ties, provides guic
when making business decf&i Ghebal Sustai narbd |suppolretasds

them in implementing the owigmralilgssysgpal madshi tyuyufks
T_he. Steering Committe_e .aqi.ld)iplt_%merbtl-‘%aviamtth;strtEaSimEaGtrér/el est‘USthfi n%thielirntiycg" ISI al
bility measures and initiatives or submits recom- _ .
mendations for action toRe€GkoOMAl gRBAp ! PCcasi FePirgdinati od UandC Ubspl @ Meen't 4 -
In addition, sustainabilliltyn @KiessRehopgoen@digayviiopse) President s
ported to the HA Group s@pépP¢@dorSusggpdmpbi.l iTthye Champeirons

have yet to be named.

PRESIDENTS

STEERING COMMITTEE

GLOBAL COORDINATION TEAM

GLOBAL SUSTAINABILITY LEADS

CLIMATE &
GOVERNANCE & INNOVATION & COMMUNICATION
BUSINESS ETHICS m SR Y EH:;%?:E%’;LAL PRODUCTS FINANCE

REGIONAL VPs

LOCAL SUSTAINABILITY CHAMPIONS (yetto be named)
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2.1 Commitment to Sustainabl e Devel @pReisuust a2 n2a 26 U4$ thai t 1®ar b iaaltlid hyy SO eghabnyi ezeabtiiloint y Goal s and Ambiti ons
With this gener al vision onffessuMoaieh alail li igtnye d awi fHMAe S u tsauil t asb loef Dtetlvee |l Fecent
Group we are stating a cleapmanhnmoGoalaxhi eve andanalysis are key to furth
maintain the leadership posbtifdiciall | yusespoabi bdteey mpurdsstusdmdnability st
matters within our industrydeckhme og@enkpbhceyssiondefsining a reliable basis
underpinned with key ambitions for each of the Group. I'n addition, an a
sustainability pillars. The present sustainabiliGyo@pmpassegp! marskpptoid Ui
to integrate sustainabilVelyogpmeamnt tGealHA Grblupdecd
These are: porat e strategy and opertahtiisonsa Theawslugt dehabiedi t
i _ o strategy | continuousmeyasig epewdbt kedet dercivoe d e
A Environitdntmalt:e ”e”tra{héyt%¥g%945framework wittleahppRrbpPNabt quraladmaittiive
and sustainableo use of e QULINGES ative targets within all three pillar:

A EconofiBiust ai nable and §@§ﬂéii S Ab |Biuls)i,_-
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